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From the CEO
ADOLESCENT ALCOHOLISM
Alcohol is the number one drug of choice among our
Nation’s youth. Yet the seriousness of this issue often does
not register with the general public or policymakers.
Actually, some parents breathe a sigh of relief when
they find their child is “just” drinking alcohol and not using
drugs. However, it is a myth that alcohol is a “better” drug.
Alcohol abuse, drunk driving and alcohol-related diseases take
a major toll on our society, and children who begin drinking at
Dee Ogle, CEO
a young age are at much higher risk of developing problems.
Alcohol is the most used and abused mood-altering
substance among pre-teens and teenaged children. Although some teens report it is
easier to get illegal drugs than buy alcohol, the overall social acceptability of alcohol
and the pervasive advertising that suggests alcohol creates a positive and rewarding
experience often leads both teens and their parents to think drinking is simply a rite
of passage with little danger.
Dr. David Jernigan, Director of the Center on Alcohol Marketing and Youth,
in a recent interview, spoke out about the new ways that alcohol companies are
targeting youth through social media including YouTube, Facebook, and Twitter.
It’s cheap and it goes viral which is a marketer’s dream. The industry is way out
ahead of public health, regulators and parents.
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CEO cont.
Dr. Jernigan also stated that at this point at least 14 longitudinal studies have been completed where
researchers followed a group of kids and measured their exposure to alcohol marketing. They all found that
the more kids are exposed to alcohol marketing the more they are likely to start drinking, or if they are already
drinking to drink more.
The National Center on Addiction and Substance Abuse at Columbia University reported from a National
survey that seventy percent of 12 to 17 year olds relayed that they spent time on Facebook, Myspace or other
social networking sites in a typical day. This means that 17 million 12 to 17 year olds are social networking
in a typical day. Compared to teens that spend no time on social networking sites in a typical day. Teen that
do are:
 Five times likelier to use tobacco;
 Three times likelier to use alcohol; and
 Twice as likely to use marijuana.
The bottom line is that as parents, educators, and concerned citizens, we need to pay attention to what our
young people are watching and following on the new social media outlets. Stay alert and be aware!

Intervention Division
Project Link
We would like to take the time to thank the continual support of
March of Dimes who over the past 3 years has donated over $52,000 to women in
the Coastal Bend. In addition, they have provided our mothers with prenatal
vitamins, clothing items, safe sleep assistance and countless other items. With The
March of Dimes’ help, we have educated 653 women and affected 348 infants and
591 children in The Coastal Bend so far.
The March of Dimes was founded to raise money, awareness and fight polio.
Karen Palombo,
As
the
March
of Dimes developed its programs of research and education in initial
PPI Program Manager
efforts to fathom the universe of birth defects, it became apparent that these
conditions and disorders were linked to the medical, social and epidemiological circumstances of pregnancy
itself. By the 1970s, the March of Dimes focus on prevention of birth defects and infant mortality began to
encompass the problems of premature birth and low birth weight to integrate these fully into our mission by
educating mothers in their curriculum, Becoming a Mom. In Texas, we are currently rated at a C in
prematurity birth report card from 2013 perinatal data. If you would like to find out more about March of
Dimes or how you can help, you can call me or call March of Dimes locally at 361-288-8237.
MAY 9TH We would also like to invite anyone and everyone to Heritage Park for March for Babies. It
is an annual event where we as a community raise money for our own women in the community.
The Council’s Pregnant/Post-Partum Intervention Division recently received funding from the March of
Dimes to continue the Hope Chest Program. This program provides resources to promote prenatal care
participation and healthy behaviors during pregnancy.
We have enjoyed a wonderful partnership with the March of Dimes and look
forward to continuing this partnership in future years. Thank you March of
Dimes! Call Karen at 361-854-9199 for information on the program.
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Treatment and Recovery Support Services
Adult & Youth Outpatient Treatment
The Council: Culturally Responsive Outpatient Treatment
Intensive outpatient treatment (IOT) programs increasingly are called
on to serve individuals with diverse backgrounds. Roughly one-third of the
U.S. population belongs to an ethnic or racial minority group. More than 11
percent of Americans, the highest percentage in history, are now foreign born
(Schmidley 2003).
Culture is important in substance abuse treatment because clients’
experiences of culture precede and influence their clinical experience.
Treatment setting, coping styles, social supports, stigma attached to
James E. Sandoval MS, LCDC. ICCJP
Director of Treatment and Recovery
substance use disorders, even whether an individual seeks help—all are
Support Services
influenced by a client’s culture. Culture needs to be understood as a broad
concept that refers to a shared set of beliefs, norms, and values among any
group of people, whether based on ethnicity or on a shared affiliation and identity (NCBI 2006).
In this broad sense, substance abuse treatment professionals can be said to have a shared culture, based on the
Western worldview and on the scientific method, with common beliefs about the relationships among the
body, mind, and environment (Jezewski and Sotnik 2001). Treating a client from outside the prevailing United
States culture involves understanding the client’s culture and can entail mediating among U.S. culture,
treatment culture, and the client’s culture.
An individual’s culture is a critical factor to be considered in treatment. The Surgeon General’s report,
Mental Health: Culture, Race, and Ethnicity, states, “ Substantive data from consumer and family self-reports,
ethnic match, and ethnic-specific services outcome studies suggest that tailoring services to the specific needs
of these [ethnic] groups will improve utilization and outcomes” (U.S. Department of Health and Human
Services 2001, p. 36). The Diagnostic and Statistical Manual of Mental Disorders, Fourth Edition (DSM-IV)
(American Psychiatric Association 1994) calls on clinicians to understand how their relationship with the
client is affected by cultural differences and sets up a framework for reviewing the effects of culture on each
client.
When developed and implemented as a framework, cultural competence enables systems, agencies, and
professionals to function effectively to understand the needs of groups accessing health information and health
care—or participating in research in an inclusive partnership where the provider and the user of the
information meet on common ground (Guerrero, 2011).
Here at The Council, we take cultural competency very seriously as it is critical to reducing health disparities
and improving access to high-quality care that is respectful of and responsive to the needs of our diverse
patients. In particular, culturally competent practice is broadly acknowledged to be an important strategy to
increase the quality of services for racial/ethnic minorities in substance abuse tr eatment (Guer r er o,
2011). Our programs are culturally responsive and are aligned with policies and treatment practices which
have been positively associated with retention in our substance abuse outpatient treatment services.
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THE YOUTH CONTINUUM OF CARE COALITION
Community Coalition Partnership
May is National Physical Fitness and Sports Month: a great time to renew your
commitment to a healthy, active lifestyle without the use of drugs.
Just as you protect your kids against illnesses, you can educate them on drug
use by giving them the facts before they're in a risky situation.
Adolescence need to feel comfortable talking about drugs with their parents
or they'll seek answers elsewhere, even if their sources are unreliable. Young
adolescence who aren't properly informed are at greater risk of engaging in unsafe
behaviors and experimenting with drugs.
Parents who are educated about the effects of drug use and learn the facts can
Donine Schwartz,
give their kids correct information and clear up any misconceptions. You are a role
Coordinator
model for your kids, and your views on alcohol, tobacco, and drugs can strongly influ
ence how they think about them.
Throughout this month you are encouraged to have families get up, get out and be healthy and active.
Whether it’s sitting at the table, or walking around the neighborhood with your family after dinner, set aside
time to walk and talk with your children about the effects of alcohol and drugs on their general health, not
just for today, but for decades to come.

Community Coalition Partnership News
The mission of the CCP is to encourage community mobilization to
implement evidence-based environmental strategies with a primary focus on
changing policies and social norms in communities to prevent and reduce
underage drinking and underage drug abuse across Texas. In addition to the
prescription drop box projects, the Coalition is working on projects to ensure
that I.D. requirements are being met by community alcohol and tobacco
retailers.
The next meeting will be on Thursday, May 21 at the Council’s office 1801 S. Alameda, Ste. 150, 11:30 a.m. Lunch will be provided. Call Donine
at 854-9199 if you would like to attend or want more information.
Drop Off Box Ribbon
Cutting on May 5, 2015
in Robstown, TX at the
Robstown Police
Department. The event
will start at 10:00a.m.

Check out our website: www.ccpcoastalbend.org for
information, current news, and list of coalition partners.
Like us on Facebook at www.facebook.com/YouthContinuum-of-Care-Coalition

Interested in joining
the Coalition? Call
Donine at
361.854.9199.
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THE YOUTH CONTINUUM OF CARE COALITION
Tobacco Prevention and Control Coalition

Lawmakers fume over e-cig sales
By John Austin CNHI State Reporter

AUSTIN – Peddlers of electronic cigarettes may claim their products only release
harmless vapors, but a number of lawmakers are unconvinced and now working to
quench sales to young people.
Melissa Hofstetter,
Coordinator

Texas is one of nine states that don't limit sales of e-cigarettes to youth - a status that
could soon change. The Senate last week passed a bill banning e-cigarette sales to those
under 18. Five proposals in the House, though different in some details, do the same.

Battery powered e-cigarettes produce vapors infused with nicotine and other chemicals, and they've become
popular alternatives to traditional cigarettes, said Rep. Ryan Guillen, D-Rio Grande City. Some products have
yet to be studied, he noted, raising concerns.
The U.S. Centers for Disease Control and Prevention report that a number of e-cigarette users are migrating
from more traditional tobacco products, though a growing number of young users are new to nicotine.
In the meantime, congressional researchers have found that e-cigarette companies are marketing to youth - for
example, by giving away samples at concerts and sporting events.
Rep. Nicole Collier, D-Fort Worth, said that concerns her, as do the low barriers to purchase e-cigarettes.
“Currently my 14-year-old daughter can walk down the street from her school, enter the nearest vapor shop or
convenience store, and legally purchase any e-cigarette or vapor product,” Collier said during a House hearing
this week. “We must limit the sale of such products to adults. They’re new products and we are just now
beginning the discussion of how to regulate such a product."
While some at the Tuesday hearing said e-cigarettes were useful in helping them to kick the habit of using
traditional cigarettes, a number of high school students argued against them.
“Anyone can buy them, including 11-year-olds who are just transitioning to middle school,” said James
Collins, a senior at Hays High School in Buda, about 15 miles south of Austin. “In addition, minors can use
the devices to deliver hash oil and even methamphetamine.”
Andres Garza, a junior at Lehman High in Kyle, also south of Austin, noted that some manufacturers market
e-cigarettes as “hookah pens.”
“One of my friends told me she had to force herself to throw away the e-cigarette because she was using it
every single day,” Garza said. “She didn’t know that it was addictive. They think there’s nothing wrong with
it.”
Dr. Jason Terk, president of the Texas Pediatric Society, said e-cigarettes have insinuated themselves into
young patients’ lives and become a gateway to future tobacco use, not a means to quit.
Cont. on pg. 6
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“Children who start smoking as adolescents have a very high likelihood of becoming a lifelong customer of
the tobacco companies,” said Terk, who also represents the Texas Medical Association. “These products are
marketed, surreptitiously sometimes, to the youth, with popular names of tastes and flavorings.
Terk noted that science does not move as quickly as marketing, as it took years to recognize the ill-effects of
regular tobacco use. "It was only when the science finally caught up that we were able to enact appropriate
limitation and access. The science will catch up with this, as well," he said. "In the meantime, out bar for chil
dren needs to be high. We need an evidence-based public policy for children and not leave it to the market."

Community Outreach & Events

Earth Day– Bay Day April 11, 2015

York House Youth “Butt Hunt”

The YCCC’s Tobacco Prevention and Control Coalition focuses on preventing and reducing illegal
and harmful use of tobacco products in Nueces County, with a particular emphasis on reduction of youth
use. Efforts are made to promote community-based and environmental strategies that will have an impact on
the social, cultural and economic processes of the community. The next meeting is Monday, May 11,
3:30—5 p.m. at First United Methodist Church, 900 Shoreline Blvd, Room 223. If you are interested in
joining this group, call Melissa at 882-1008.
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Offering Hope and Healing for Those in Need

COUNCIL ON ALCOHOL & DRUG ABUSE - COASTAL BEND
Administrative Office
1801 S. Alameda, Ste.150
Corpus Christi, TX

The Council on Alcohol and Drug Abuse—Coastal Bend is a private non-profit organiza-

Phone: 361-854-9199
Fax: 361-854-9147
E-mail: avera@coada-cb.org

and treatment of the disease of alcoholism and other drug abuse for individuals, families

tion that serves a multi-country region with a continuum of care in prevention, intervention

and communities.
Programs include: Pregnant/Post-Partum Intervention, March of Dimes Hope Chest, Adult

Need someone to
provide a program
for your business,
civic group or service
organization? The
Council will be glad
to add you to our
presentation
schedule. Call
Armando at least one
month notice at the
Council
361-854-9199.

Donate to help
stop drug abuse
and provide
treatment
options to those
in need.
Call 854-9199
Use GoodSearch as your
search engine and select the Council to benefit each time you search
online. It’s free:
www.goodsearch.com

Outpatient Treatment and Aftercare Treatment, Youth Outpatient Treatment and Aftercare
Treatment, School-based Youth Programs (Botvin’s Life Skills), Youth Continuum of Care
Coalition (Community Coalition Partnership, Tobacco Prevention and Control Coalition).

We’re on the web
at www.coada-cb.org

Board of Directors:
Elvia Aguilar, President
Marcia Lewandos, Secretary
Lisa Blair, M.D., Treasurer
Kathy Adame
Richard Torres
Timothy Carpenter

“Like” us on Facebook to
get updates on events and
issues.

Funded by:

Advisory Committee:
Libby Averyt
John Otto
Sheriff Jim Kaelin
Dianne Lang
Charles Kaffie
Carol Duque
The Board meets monthly on the 4th
Tuesday at 5:00 p.m. Meetings are
open to the public.

And other community
partners and individuals
Page 7

